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Challenges & Opportunities in Commerce Education

Dy B, P. Ghinisas
Aunistant Professor,
Vidyabharti College, Seloo, Wardhia

Abstract

The Higher Education secior in India is really huge and expanded at a fasi pace by adding more than 8 million
Students ina decade from 20000/ to 2016-17, India's educational aclivity system is that the thivd largest within the
World. The purpose of ligher Education in national development is easily grounded. The ohjectives of Higher
Education can be achieved just through a qualitative change in the system. The oulput of Commerce Education
ought to be dimensional and it firll world ageressiveness, The growing phenomenon of globalization, liberalization,
and privatization has been vasily influenced the Commerce Education, Stinply we have to realize that the Commeree
graduate has a lack of practical knowledge, The practical orienting Commerce Fducation could be a want of the
age. :

The demand for Conmerce education has spiraled aver the last decade to an extent that it has overshadowed
the significance of Scienc: cducation. To believe that Commerce education now proves more popdar than the
pastime of the basic scienvey, [mvaver, the way in which society has today begun to view Commerce has undergone
a transformation. '

The objectives of Hisher Fducation can be achieved only through a qualitative change in the system The
quiput of Commerce Education ought to be three-dimensional and with o Jid! international fight. But we have to
reafize that the Commeree graiiate has a lack of practical knowledge. The practical minded Commerce Education
may be a would like qf the age,

The principal abjeciive of edication is to develop Human Resources (o fuce any challenges in life. The role of
commerce-edication is to develup Himan resources (o beal the challenges within the field of commerce and business.
To achieve this goal the comm'ree, education must be focused on linkage with business and industries. It should be
more praetical and as like v the job training and hands-on experience,

Keywords: Practicul oriented Commerce-Education, E-learning, E-banking, F-Governance, E-marketing, and
E-commerce,

Introduction

In the liberalized economic scenario in India in particular and all over the world in general, the business and
industry is exposed to many challenges like cut-throat competition, technological up gradation, guality and cost
consciousness, outsourcing and new of the means of production, etc. As a result of these challenges, the owners of
business enterprises have a lui of expectations: from the accounting professionals and they are expected to be
equipped with a lot of talent aud vast ability to perform aceounting and social control higher cognitive process jobs.
The accountancy colleges and universities have also started realizing that there is an urgent need for updating the
accountancy curriculum in tune with the present day requirements of business and industry,

Accounting education inbound developed countries has undergone a paradigm shift in tune with the ever-
changing world economic sefting. The setting of accounting within the numerous developing economies has ean jointly
modified and bound new challenges have emerged. Hence the accounting education and profession mustn't be
neglected during this state af uffairs. Information technology and the Globalization of Markets are the primary
factors requiring various changes in accounting education and research. It is therefore important to mention here
that world regions and professions vary in terms of the stage of the development of accounting education and the
nature of their economic systents. In this paper, the rising problems with accounting education and analysis on a very
new rising free enterprisc like an Asian country are mentioned. The study relies on the secondary information
collected from numerous goveriment publications, skilled institutes, universities and schools within the country,

Accounting Education in India

Accounting education in India is imparted at the senior secondary level in schools, at an undergraduate level in

colleges and at Master level in universities as a segment of Commerce stream. But skilled standing isn't being
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Expansion of Central Educational Institutions: . .
The initiatives undertaken by the Ministry of Human Resource Development have given a fillip to the expansion

of access through the establishment of central higher cdu;ﬁ:ian institutinnf..
Durine the academic year 2016-17, there were 204.27%* lakhs (provisional) students enrolled in various courses

at all levels in universities/colleges and other institutions of higher education as compared to the unrevised figure of
284.85 lakhs in the previous year, registering an increase of 3.31** percent. The trend of students' enrallment at the
macro level in the last three decades is given in Tables.1 (a). (** Provisional data estimated on the basis of All India

Survey on Higher Education 2016-17 and back years' data)

Table 2: Al Indla Growik of Stodents Enrollment: 1984-H5 10 201817

18 $
1RELEE AONIEF 200001 [T T [Ty ST 1.1
1HER VETLE B 11 e 56T 520R3 51
1FAnEE R0 05 74 M 1A T 12
1585 L 258 (X3 A 105 LTI BTS2 L
10 MR FTET] 4 A 12843000 oIS a1
[TEET; IR i 7 B INiENEr e (K]
L S Jnnie L Hatid 00N BB 1ER i L ¥
16192 TR FIIn) F] A JEALT IMAUM [53
Treral ETE 71501 51 | [~ 2parae 1THNET L o
ThiRs [T Tiind 51 HIF 18878 pasan (X}
e SR TR 75 w1 ity el [
[T e o S50 AR i1 200318 PP ] [TaEs L
) THAN FIE ] 41 FITEN FUHTE JELT b .4
Ik THEE 445102 [5] THLLE T8EESLIT W e
1998 Toow [T T 15 FJERT] TRILITIR RGN EET]
T ALRLT IETLACT FOae e

o Pyaiikonal Date (Eitbwicd, gn the bils 3 fie ALL INDIS SURVEY ON HIGHER EDUCATION 201617 aud
berd yeary Dai)

Faculty-wise Students Enrollment :
The Faculty-wise Student's enrollment distribution during the academic year 2016-17 reveals that out of the
total student's enrollment (294.27 lakh), 35.15 % students had been on the faculty of Arts, followed by 16.88% in
Science and 13.23% in Commerce/Management. Thus more than 63% of the total enrollment had been in the three
faculties of Arts; Science and Commerce while the remaining 35% had been in the professional faculties recarding
the highest percentage in Engineering / Technology, 16.25%, followed by 4.02% in Medical Courses, 4.04% in
Education (Teacher Training courses). In a country like India, where Agriculture and allied occupations are the main
vocations, the enrollment in Agricultural Courses had been just 0.82% percent and in Veterinary Science, it is a
minuscule 0.12 %, Thus, it is.evident from the faculty-wise distribution of enrollment that the ratio of professional to
non-professional enrollment has been almost 1:2.
Table3: Distribution of Students Enrclled in Higher Education by field of Studies-all India
Problems of Commerce Education
*  The craze for Medicine, Engineering. Management, and IT courses.
= The unpopularity of commerce at competitive examinations:- the syllabi of commerce at competitive
examinations is not attracting even the meritorious commerce students.
= Commerce graduates are not eligible for teacher training courses, such as B. Ed in many States.
»  Deficiency of knowledge about commerce at the school level as commerce, education is not introduced at
school grade in many States.
= No preference or reservation for commerce graduate either in employment or in admissions to professional
courses like C. A, CWA, CS, M.BA. etc. * '
*  Poor teaching in many colleges forcing many students to go for tuitions, which entails extra cost and
exploit :
«  High student low teacher ratio,
= Want of proper infrastructure: - it is sometimes observed that many colleges are virtually academic slums
. f::i:atiﬂna] activity in regional media and inadequate or non-availability of leéming material in regioﬁai
1

(]
P
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* Inadequate teaching aids like commerce lab, CTV-Video films,

«  Untrained and ill-equipped teachers
« lUis more content-oriented rather than skill and exereise

Job Opportunities in Commerece Education: _ , \
The job prospects of commerve graduates are many. I'hey have the power to serve in walks of the society once

taking into consideration the role vie by Finance and accounts in day to day lifetime of ench person and company.
Successful business often depends on strong employee skills and specialized staff who can help the management to
run things effectively by breaking down problems and advocating solutions.

The various arcas of job praspects for a commerce graduate are:

*  Banking Institutions

*  Financial companies and oflices

*  Firms providing financial ontsourcing

*  Companies engaged in the Insurance sector

*  Private and public Audit firms

*  Industrial- Accountancy firms

+  Offices in multipurpose companies A

*  Various Government undertakings

*  Planning and Budget departments

*  Ministerial affairs offices

+  Schools and Colleges

*  Hospitals (Accounting Staff)

*  Hotels (Accounting Stafl)

*  Factories (Accounting Stall)

*  Financial Teaching institutes

In fact, students of commerce stream have job roles in any sector where finance
today's world covers almost everything. Salary will never be a constraint for the right candidate provided he or she
has chosen a credible company or work provider. Going into an Audit firm and then slowly getting an established
Auditor is perhaps the best choice for many. The task requires a high level of skill initially, but afier experiencing the
task can be a delight.

Redesigning of Commerce Education:
The foremost stop in re-designing of commerce course is that there should be a study of the requirements of

business and industry, in terms of the nature of paths and the number of alumnae. This involves a close liaison and
co-operation with industry and commereial enterprise to find out their requirements of men and skills. If the courses
are o unit designed as per the necessities and therefore the student area unit trained on those lines, then, the courses
become relevant and the product saleable, instead of preparing the courses in AN all-pervasive manner with the none
market in mind. The contents and delivery system must be sewn to fit the specific demands of the target groups for
whom the courses are designed.

The various ALTERNATIVES accessible for re-orientation of commerce-education are:

. Academic Oriented Courses for giving liberal commerce, education, for developing the quality of intellect,
logical thinking, initiative, attitude to life and a universal understanding of business,

1. Vocational/Self Employment Oriented Courses such as taxation, management accounting, financial analysis,
gost accounting.

1. Job Oriented Courses such as computerized accounting, salesmanship, advertising, seeretarial practice
ele, for little tasks.

IV. Management Oriented Courses The Institutes of Management in the country are catering to the demands
of elitist managerial personnel of the industry, We require a second layer of personnel to cater to the
demands of small and tiny industry.

Suggestions: _

1. To make commerce-education more effective & job oriented following are the suggestions.

2. The syllubus of commerce-education must contain a knowledge component skill component of the practice
component,

3. Build a ¢close relationship with trade, commerce, and industry or establish university Industry Hub.

oriented.

plays a function which in
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4. Usage of the computer in commerce-education should be required as per the needs & requirement of
Indusiry.

University- Industry profession interaction for making the course relevant.

Training is essential for teachers, Faculty members should update their knowledge,

Placement is the ultimate goal of any business education. To place the scholars in industries, schools will

organize field achiovement & placement. .

Conclusions
A fortunate course in Commerce exposes the scholar to totally different business administration ways and

accounting principles. He will be envisaged to get full use of that expertise gained to establish up strong entreprencurship
and suocessiully fit into a company's financial backbone., Many trade specialists believe that a decent Commerce
graduate are well versed altogether the horizontal and vertical aspects of company management and he's the key to
& successful business along with the co-operation of his subordinates who should also be like him obvious. Free
cconomy offers fresh challenges as well as chances to universities around the world commerce in general and of
business education in particular. To operate successfully in the borderless world, colleges have to maintain high

~l o L

‘Standards, gain a multicultural & multidisciplinary perspective, ability to work in different work cultures, strategies,

planning, development, up-to-date infrastructure facilities & acquiring the ability to internationalize their curriculum
& course to ensure greater mobility for the staff across the borders. Our marketplace is immense and their demands
are changed. Hence, we have to cater to varied courses and not one straight jacket. The modifications are very
degraded and our courses also must maintain step with the varieties. Therefore, we have to adapt ourselves to the

changing environment.
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